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■Abstract
The author conducts an exploratory study to understand package designs en-
tirely by online surveys in Japan, China, and Indonesia. After a principal issue of
this study is defined through a literature review, procedures and results of online
surveys are explained. Several considerations of the results, a conclusion, and fur-
ther research directions are indicated at the end of this paper.
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関 係（Folkes, Martin, and Gupta１９９３; Wansink
１９９６），形状と内容量の判断との関わり（Raghu-
bir and Krishna１９９９; Wansink and Van Ittersum
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